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Abstract  

The paper may be a literature review, that consists of selling ways applicable to provision 

corporations and also the trends for the longer term. Namely, customer-centered worth 

(chain) management, provision service quality (LSQ), innovation, positioning, 

consolidation, alliances and partnership ar the problems that required to be handled by 

special attention since changes within the business setting might have an effect on the 

manner they're and. within the future, though, trends show that worth side activities are 

determined by the client, therefore, these activities is also really made-to-order for every 

client (relationship marketing). Also, consolidation of the provision outsourcing trade 

through mergers and acquisitions has been some way for growth for several massive 3PLs. 

LSQ is also some way to beat issues of numerous laws across borders, longer lead times 

and prices of international provision services, since they will use it for world market 

segmentation. Another issue is to acknowledge the forces of modification and adapt it, 

that came as a very important lead to all the empirical studies associated with trends within 

the selling for provision. Marketers of provision companies should be versatile enough to 

adapt quickly to the dynamic client demands. Using a world information model means 

that looking forward to one supply of data, that may be a topic of tomorrow, wherever 

logistical company’s reports’ are correct and they’ll have most up-to- date client info. 

want for integration is additionally a problem. There ar some problems that may keep 

identical although. as an example, the planning of provision companies is a key issue and 

competitive on cycle time, price and quality can stay as vital problems. Also, 

benchmarking practices for logisticians can stay a subject to think about. Higher client 

expectations can force service suppliers to be able to respond quickly and improve service 

levels.  
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INTRODUCTION  

The impact of promoting ways applied to supplying companies’ business success has 

already been approved and well documented. however, these ways and promoting 

combine components area unit applied seriously affects the company’s market share, gain, 

value level and positioning. Today, as globalization can stay a problem and an extended 

standing trend in supplying (especially 3PL) and competition is more durable than ever, 
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supplying corporations ought to carry on with all the advances and trends within the 

applicable promoting management so as to remain alive. These trends and advances 

include; from customer-centered price management to CRM, supplying service quality 

(LSQ), international supplying ways, consolidation, alliances and partnership, to 

acknowledge the forces of modification and adapting them, innovation, mistreatment 

international knowledge models and integration of data systems.  

  

APPLICABLE promoting TRENDS FOR supplying  

  

CRM  

  

As a practice, logistics’ managers wont to specialize in value potency within the 1st place, 

tho' strategic value-chain issue is gaining importance recently. A strategic value-chain 

perspective forces supplying systems to be realigned and restructured in order that they 

gain competitive differentiation and advantage within the trade. (Cravens and Piercy, 

2003:368). tho' client focused price management is necessary for achievement, it's not 

enough since today’s business’ promoting efforts area unit aimed to create complete 

equity to create relations with existing customers and to gather valuable customers for 

nearly life span. therein sense promoting trend for supplying is dynamic from client 

focused service to life time relationship therefore known as client relationship promoting 

(CRM).  

Customer service may be a method for providing important price supplemental 

advantages to the supplying operations in a very efficient means. it's clear that glorious 

client service ought to add price for all the members of the supplying management. 

additionally, if supplying service provides over basic high-level service to its’ key 

customers, it should be referred as added. Therefore, we tend to could conclude that added 

services area unit distinctive to specific customers and represent service level higher than 

a firm’s basic computer program (Bowersox & Closs, 1996:66-67). There are a unit 

several descriptions of however supplying creates client satisfaction. the foremost ancient 

area unit supported the creation of your time and place utility. The supposed "Seven R’s" 

of client satisfaction of supplying service consists of; company's ability to deliver the 

proper quantity of the proper product at the proper place at the proper time within the 

right condition and packaging, within the right amount, at the proper value or value and 

with the proper info. (Kuglin, 1998:72) (1).  

  

“Customer relationship promoting (CRM) is Associate in Nursing inherently inward, 

reactionary methodology of promoting, usually initiated by a client or prospect acting 

Associate in Nursing action like putting Associate in Nursing order or creating Associate 

in Nursing inquiry” (2). Relationship promoting after all is in oppositeness to mass 

promoting and it's not value economical for supplying operations to use it as tailor created 

applications of niche promoting corporations (Bowersox et al, 2002:585). the 

explanations why the supplying corporations ought to apply CRM are (3):  

  

1. Changing demographics, a lot of refined competitors, and overcapacity in several 

industries suggests that fewer customers.  
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2. Costs virtually 5 times the maximum amount to draw in a replacement client on 

keep a current one glad.  

3. Losing a client suggests that losing the complete range of purchases over a client 

life  

4. Logistics corporations making an attempt to create CRM ought to perceive that 

the shoppers have totally different service expectations and different service 

levels. as an example, for several customers in operation options as cycle time 

compression, precise point-in-time delivery performance area unit acceptable 

expectations whereas others could hunt for every day six letter of the alphabet 

supplying support willing to get the additional value. for a few customers ancient 

“value” for supplying area unit service dimensions of handiness, timeliness, and 

condition. tho' for several different customers, the thought useful has been 

broadened to incorporate various added operational tasks, like packaging, 

thirdparty inventory management, bar coding, and knowledge systems.  

Firms should conjointly develop the pliability of adaptation to satisfy the expectations that 

will emerge within the future. Second, corporations that need shut relation with their 

customers, should develop in operation systems capable of quickly reacting to alter. ways 

that to attain this embody providing frontline workers with necessary authority to approve 

special client requests, quickly accommodate stock outs through multiple service 

locations and being prepared for various things by having plans ready before. Simplifying 

routine day work and having crisis management tools on the market conjointly facilitate 

flexibility. life supplying marketers can also enhance their promoting efforts by 

(McMurtry, 2003:37):  

a. Making customers feel vital  

b. Standing behind guarantees and perceived promises  

c. Treating customers like partners  

d. Offering customers need they require  

e. Communicating to customers through applicable channels  

In the future, added activities are going to be leaded by the client and it looks that the 

movement for all the supplying operations are going to be towards being really made-

toorder for every client which can be known as matched promoting tho' it looks not 

possible to use at once thanks to high value associated.  

  

Logistics Service Quality  

  

these reasons, LSQ is another selling application that provision apply to extend client 

satisfaction, although each ideas have shut relations with one another. the degree of client 

service for provision is predicated on: 1) understanding customers wants and desires 2) 

achieving service level that incorporates a realistic tradeoff between revenues and 

expenses 3) mistreatment the newest technology 4) perpetually mensuration and 

evaluating performance of individual provision activities. Definition of quality for 

provision covers the fundamentals that 1)quality is outlined by the client 2) quality wants 

management commitment 3) quality management could be a constant method that is 

improved and updated 4) integrated provision quality could also be used as a robust 
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competitive advantage 5) standards and measuring levels should be developed from the 

customer’s perspective 6) LSQ applications want team work and connected coaching 7) 

detection of errors is a lot of necessary than hindrance.  

  

In addition to explicit factors, a crucial consider maintaining provision service quality is 

in understanding client expectations. In virtually each business one in all a lot of 

corporations use provision as a core strategy to realize client loyalty. These corporations 

allot their resources come through to realize to| attain} high levels of basic service 

competence (for example performance at the next level at a quicker rate) that competitors 

cannot achieve. Increasing client expectations is illustrated by what's referred because the 

shrinking service window for provision that is shown within the figure one by a trend 

toward performance at the next level at a quicker rate.  

  

  

  

 

          Cycle Days  

  

Figure 1 -  Shrinking Service Window  

  

For a corporation to realize competitive advantage, provision quality management 

should be planned, enforced consequently and controlled. provision services ought to be 

reliable in order that whenever customers demand services they'll get them systematically 

and predictably. they must even be versatile in order that will they will they’ll} adapt to 

changes and innovative in order that they can perpetually improve. additionally, to the 

explicit factors, the provision corporations that apply LSQ with success follow the 

principles explicit below:  

a. They connect their QLS to their company selling strategy  

b. Organize QLS efforts comprehensively  

c. Get facilitate from data technology  

d. Put stress on team work and human resources  

e. Form strategic alliances  

f. Put stress on effective monetary performance  

g. Target optimum service levels  
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h. Leverage provision volumes  

i. Measure and react to performance  

Yet, several corporations ar experiencing failure in quality applications since they 

either don't place their priorities within the adaptation method, or the method lacks prime 

management commitment. different reasons for failure are; not pleasing quality efforts, 

centralization issues, not mistreatment benchmarking once required.  

  

Globalization Leading to Alliances and Partnership  

  

Another long-standing trend for supplying has been the client and business pressure to 

expand business growth internationally. It appears that economic process can still step up 

within the business of supplying. The forces driving economic process area unit several, 

main ones being; economic process (expanding market share, to get access to inexpensive 

and /or top quality labor, material and production capacity), regionalization, freeing of 

transportation, supplying firms’ perspective and strategy, technology, etc. Whereas an 

efficient supplying system and application of applicable selling ways is helpful for 

domestic operations, it's essential for international operations. whereas supplying 

principles area unit a similar domestically and globally, operative environments area unit 

a lot of complicated and expensive. value and quality area unit delineated as 4D’s- 

distance, documents, diversity in culture and demands of shoppers. Distances area unit 

longer. Documentation is a lot of intensive. Cultures and so the stress for various client 

teams vary wide. The operative challenges visaged by international supplying systems 

vary considerably among operative regions. so developing applicable selling ways to 

retort to international 4D setting is tough and a fancy method for supplying management.  

  

In the past, the location of producing facilities was set by the proximity to raw materials 

and labour sources. nowadays and particularly within the future, it'll be determined by the 

proximity to markets for merchandise and sources of technology that forces tiny and 

medium size corporations to make alliances and partnerships to access international 

markets. These alliances and partnerships should work to attain the extent of LSQ that 

customers’ demand and adapt to changes within the demand.  

  

Development of a coordinated international supplying is crucial for achievement in 

economic process. Integrated supplying system’s edges vary from exaggerated method 

efficiencies, lower prices, higher order fill rates, attenuate risks and uncertainties, 

improved collaboration to exaggerated client service levels, exaggerated product and 

method innovation (4). the necessities of such a system area unit explicit below.   

a. The structure should have the aptitude to transfer the required information 

and skills for international operations to national operations  

b. Global supplying needs a novel set of performance live standards  

c. Plans and overall prices of supplying, tend to be larger and better  

d. Managerial approach covers complicated set of business relationships.  
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A supplying firm that desires to be totally undefeated everywhere the planet ought to place 

stress on the points explicit below:  

a. Use of integrated supplying data systems  

b. Supply chain integration  

c. Strategic use of third-party and fourth party supplying suppliers  

d. Human friendly supplying (ergonomics and inexperienced logistics)  

e. Application of CRM and LSQ  

  

Agile supplying Thinking: Recognizing the Forces of amendment and Adapting Them 

Another trend is customer’s wanting the supplying firm to retort and follow up with 

marketplace demands and changes. the power to make a supplying operation that's 

innovative and able to respond quickly to client demand is understood as lightsomeness. 

lightsomeness is grasp because the ability to maneuver quickly and simply or in social 

control terms” a business-wide capability that embraces structure structures, data 

processes, supplying systems, and above all mindsets.” In supplying making innovation 

and market-responsiveness area unit the answers to the lightsomeness drawback. the 

primary step for agile supplying operation is to simply accept the unsure pattern of 

innovative merchandise and having versatile plans supported 3 coordinated ways 

mentioned below:  

1. Uncertainty minimization: By mistreatment all the info accessible and knowledge 

sources accessible it's doable to interpret the info so uncertainty and risk regarding it 

should be decreased. A lot of supplying firm will have faith in actual demand instead of 

forecast, the larger ability it's for lightsomeness. For limiting uncertainty, data technology 

plays an important role in supplying strategy.  

2. Avoiding uncertainty: this is often} the second strategy applicable to supplying 

firm which may be achieved by reducing lead times and increasing flexibility which can 

enable supplying firm turn out to order or a minimum of produce at a time once level of 

demand can be accurately forecasted.  

3. Protection (hedging) against uncertainty: supplying firm could hold the inventory 

which can act as a buffer against the remaining uncertainty (that’s left from having 

reduced and avoided uncertainty). otherwise the agile supplying firm will hedge against 

unpredictability is by holding and reserving excess capability. however, this capability is 

employed are going to be consistent with the demand data to be received at a later date. 

There is another strategic dimension related to innovation once electing getting. For a 

supplying firm to achieve success, it ought to pioneer in terms of practicality, specifically 

quality and repair level of the merchandise and services they supply. during this regard, 

the key to business success is that the ability to know the utility functions (LSQ and repair 

level), and also the supplemental price it brings to the purchasers and also the market. this 

means that once market differentiation is that the chosen strategy for the supplying firm, 

it ought to place stress on constant R&D activities regarding practicality innovations on 

client expectations instead of concentrating on reduction of prices through method 

potency.  
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In addition, although it's quite a new topic in supplying, the studies on anticipating and 

responding to changes in customer’s desired price, understanding and responding to those 

changes and police work the approaching changes have become areas of analysis in 

supplying literature (5).  

    

Third Party (3PL) and Fourth Party Logistics (4PL)  

  

Outsourcing may be a terribly mature business and a growing trend all round the world. 

Effective mercantilism in international markets needs either the creation of a global sales 

organization or extended relationships with international supply partners. Today, 

massmarket world firms concentrate on delivering quality product quicker and cheaper 

than the competition. This forces them to source producing overseas and implement world 

supply methods (6). consistent with a recent survey of Fortune five hundred firms 

conducted by Northeastern University and Accenture, eighty-three of those firms use 3PL 

suppliers and nearly hr use multiple 3PLs. Major U.S. corporations pay forty ninth of their 

entire supply budget on 3PLs, whereas for European counterparts this rate is sixty fifth, 

consistent with a survey of world one thousand firms conducted by Georgia Institute of 

Technology and Cap Gemini Ernst & Young (7).  

  

Today, fourth party supply came within the image as a result of the necessity to fulfill 

raised levels of services because of e-procurement, complete provide visibility and virtual 

inventory management. 4Pl are often outlined as a provide chain measuring device that 

assembles and manages the resources, capabilities and technology of its own organization 

with those of complementary service supplier to deliver a comprehensive provide chain 

resolution (8). A 4PL integrates its own and third party resources and capabilities so as to 

supply complete supply operations to shoppers (Searing et al, 2003:340). Figure a pair of 

shows the event of third party and fourth party supply structures.  

  

         Past     Present        Future  

  

Level  
 

Shipper  
 

Shipper  
 

Shipper  

  

1  

  
  

LP   LP   3 PL   4 PL   
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2  

  
  

3  

  

 LP = logistics provider  

3PL = third party logistics provider  

4PL = fourth party logistics provider  

  

Figure 2 - The Development of Third Party Logistics Structures.  

  

  

The benefits of outsourcing that 3PLs provide their customers ar declared below (9):  

a. 3PLs realize new concepts, implement these concepts quickly and ar sensible in 

innovation and agile provision thinking. they'll simply trace the trends, observe the 

market, follow up the forces of amendment and supply provision corporations with 

new distribution concepts.  

b. By doing could tasks, 3PLs releasing up employees and capital to specialize in core 

provision activities like selling and producing  

c. 3PLs produce economic advantages by the experience they need and shared services. 

Lower provision prices, reduced average order cycle time, lower inventory levels and 

improved services ar quantitative measures of advantages once 3PL’s services ar 

used.  

d. 3PL’s have bigger visibility and management over service levels, prices and 

inventory.  

e. 3PL’s provide endless flow of data with a high degree of in-transit visibility. Also, 

start-up prices ar virtually negligible as applications are tested and proved over 

previous client bases (10)  

f. 3PLs understand what's the trend, what clients wish and what's conveyance worth to 

retail customer relationships  

2. 3PL partnerships could have high performance and productivity advantages if the 

conditions declared below ar tailored. These success criteria ar (11):  

a. to know customers’ necessities and also the capabilities of the 3PL. to make sure an 

efficient relationship with 3PL partner, corporations ought to establish specific, 

measurable, gettable and realistic performance targets.  

b. to develop a operating setting supported trust and collaboration.  

c. 3PL service suppliers ought to be free bring the efficiencies to provision operations 

and to adapt the corporation’s internal processes thereto of the 3PL’s.  

d. to transfer information of the operation to the 3PL. By doing therefore corporations 

will avoid complications which will happen. By transitioning operational 

information to 3PL partners, corporations will work collaboratively in implementing 

the proper method amendment, at the proper time.  

  

 

LP  
 

 

LP  
 

 

LP   3 PL   3 PL   

LP   LP   LP   



 
 

  

Volume X, Issue VIII, AUGUST/2021 Page No : 30 

Global information Model  

Technology has enabled provision corporations with unlimited supply and amount of data 

of late. info technology has conjointly provided provision operations’ tools to method 

information at speed and accuracy that might haven't be fanciful simply some years past. 

web and also the web-based technologies have inflated the speed of accumulation, method 

and interpretation of information and knowledge.  

To get the very best take pleasure in today’s technology, logistics’ professionals 

ought to have a operating information of the system and ways in which to investigate and 

interpret. For the data to be helpful, info flow, coordination and communication between 

logistics’ members is significant. though giant quantities of information ar accessible, the 

necessary factor helps folks use them as a solution to their selling efforts, resolution to 

their issues or whatever they need it for. it's necessary to style the provision chain to 

present all key members access to a similar information at a similar time so as to satisfy 

the provision firms’ goals (12). Having the proper info, at the proper time, at the proper 

place could also be done by international information model that delivers one supply of 

truth for all business processes altogether the languages and currencies that firm uses. the 

flexibility to maneuver from Associate in Nursing integrated provision firm to a network 

of provision corporations depends on the flexibility to figure with different organizations, 

share information and work automatic processes.  

  

Marketing Oriented Logistics People   

Logistics is gaining importance within the company ladder, changing into a crucial very 

important and a really necessary trade as globalization spreads and currently encompasses 

a vital link with the client. This link implies that completely different worker talent sets 

square measure needed for supply success and it's like within the future supply trade can 

would like folks whose talent sets square measure quite different from those of ancient 

staff. additionally, to technical skills the supply employees have right away, competent, 

flexible, results-producing, promoting directed staff are required in supply within the 

future (Kuglin, 1998:259). These staff would be needed to own wonderful PR and 

communication skills to pay attention to customers, perceive them, adapt the service in 

line with consumers’ desires and build up a lifelong relationship between the patron and 

also the company. they'd even be asked to grasp customer’s supply’ operations and also 

their desires (external) and the firms’ (internal) logistics systems and processes at each 

military science and strategic levels (13).  

  

This trend implies that tomorrow's supply skilled ought to be versatile enough to adapt to 

changes in client demands quickly. Yet, that will not be enough, since typically it would 

be additional helpful to anticipate the patron desires and facilitate client outline them in 

order that they'll be served. This trend would bring out the would like for folks to be 

selfreliant and supply managers to share their data overtly with different members within 

the chain. during this regard, on line communication, on line coordination and world 

knowledge systems can facilitate chain members to share necessary info at an equivalent 

time.  

  

There conjointly is associate increasing demand for professionals WHO square measure 

fluent in additional than one language since globalization could be a trend. Also, it looks 
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that supply executive’s positions can become operating positions (instead of simply 

command-and management positions) which is able to would like the power for flexibility 

in order that they'll adapt and react to dynamical things quickly.  

  

problems STILL BE OF IMPORTANCE within the FUTURE  

  

Though maintaining with trends in promoting of supply services is obligatory for future 

success, there square measure some ancient problems that square measure necessary for 

supply success. initial one among these problems is style since having reliable transport 

packaging and a sleek distribution system square measure essential in supply. creating a 

business additional economical needs sensible style in order that each the transport 

packaging and distribution system work hand-in-hand. Also, failure to fulfill minimum 

style standards and pointers might cause denial of freight injury claims, higher freight 

rates, refusal to move and sometimes legal issues for the supply firm. The influence of 

supply aspects on the look method (and vice-versa) is gaining importance since selections 

created throughout the look section have nice impact on supply aspects. Impact is each 

internal and external: the inner supply of production and assembly; and also the external 

supply considering maintenance and half delivery.  

  

Other key factors of nowadays that may even be topics of tomorrow square measure 

competitive on cycle time and price besides competitive for quality and client satisfaction. 

price and cycle time square measure necessary problems, since, particularly in world 

supply prices incurred square measure higher and temporal arrangement of delivery 

thanks to long distances matter. supply corporations should do the inexplicable task of 

providing exclusive product at low price, high-quality, and at short delivery times. The 

results of the study titled "2002 analysis on trends and problems on supply and 

Transportation", conducted by Cap Gemini Max Ernst & Young, Georgia Southern 

University and also the University of Tennessee supports this, since out of 365 

respondents of supply professionals fifty four replied that their primary focus was on 

reducing prices wherever as twenty second place stress on increasing client satisfaction, 

V-J Day on increasing profit and 11th of September on increasing quality utilization (14).  

  

Today and tomorrow, benchmarking practices for logisticians also will stay as a subject 

to think about, since higher client expectations can force service suppliers to be ready to 

respond quickly and improve service levels. Benchmarking goes hand in hand with 

promoting, that identifies performance gaps between a firm and also the best industrial 

observe, then assists that firm in closing the gap. With the assistance of benchmarking, 

the supply manager might attain superior performance by reaching the subsequent 

advantages (15) (Bloomberg et al., 2002:278)  

a. Creating a supply culture that puts stress on continuous improvement  

b. Increasing sensitivity and adaptability for fast adaptation to changes  

c. Increasing the service quality and effectiveness in price management  

d. Focusing resource utilization by victimisation measurable and manageable 

performance targets  
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e. Giving importance and urgency to the areas that require improvement  

f. Sharing the simplest practices between benchmarking partners  

  

CONCLUSION  

An important issue within the scope of supplying is that the promoting method and 

applications, and during this regard trends in promoting supplying area unit gaining 

importance in literature and sensible life. These trends applicable to the supplying trade 

area unit summarized in Table one below.  

  

Table 1- Summary of Marketing Trends for Logistics   

I – Increase within the understanding of CRM  

  

II – Rising interest in supplying service quality and issue of QLS  

III - economic process resulting in alliances and partnership  

IV - Agile supplying thinking: recognizing the forces of modification and adapting them  

  

V – Outsourcing and increase within the use of Third Party (3PL) and Fourth Party 
supplying (4PL)  
  

VI – on-line info sharing and application of worldwide knowledge model  

  

VII – promoting headed supplying folks  

  

  

Logistics is changing into a large trade instead of simply being Associate in Nursing 

operations operate that's regarding physical distribution of merchandise or moving 

merchandise for the aim of provision operations. As changing into a crucial trade, it has 

to use the promoting tools as terribly several leading industries do, so as to square out 

from the competition, to increase its' economic life, to reduce the prices, to maximise the 

profits, to get potency and effectiveness in operations. although supplying could also be 

seen beneath promoting operate, this can be a 2 means application nowadays, since 

promoting uses supplying for potency in its operations and supplying corporations 

become a lot of value economical and winning after they apply promoting tools in their 

operations. For promoting efforts to and to achieve successful ends up in the end of the 

day, supplying parts ought to be necessitated fastidiously so as to satisfy the client desires 

and strategic applications ought to be developed keeping these desires in mind. nowadays 

corporations mustn't solely trot out simply sales or technical operations, however ought 

to develop promoting tools that will increase the effectiveness of supplying operations, 

these promoting tools ought to cowl time, possession and distribution (place) utilities that 

area unit the foremost vital link between the firm and therefore the client within the worth 

chain. Efficiency, value management and having a competitive advantage area unit the 

most indicators of winning corporations in any trade everywhere the planet, and supplying 

trade is not any completely different. supplying corporations that need to realize potency 
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in operations, get value effectiveness and stand out from the gang by differentiation and 

competitive advantage, ought to continue with the promoting trends applicable within the 

trade, ought to care regarding client satisfaction and will develop and implement 

promoting methods consequently.  

  

References  

• Bloomberg J. David, Stephen Lemay and Joe B. Hanna (2002), Logistics,  

International Edition, Prentice-Hall, New Jersey.  

• Bowersox J. Donald and David J. Closs (2014), Logistical Management, McGraw 

Hill Series in Marketing, McGraw-Hill.  

• Bowersox J. Donald, David J. Closs and M. Bixby Cooper (2002), Supply Chain 

Logistics Management, International Edition, McGraw-Hill.  

• Cox Andrew, Paul Ireland, Chris Lonsdale, Joe Sanderson and Glyn Watson (2003), 

Supply Chain Management, Prentice-Hall - Financial Times, GB.  

• Cravens W. David and Nigel F. Piercy (2018), Strategic Marketing, Seventh Edition, 

McGraw-Hill Irwin.  

• Dean W. James and James R. Evans (1018), Total Quality, West Publishing 

Company, MN.  

• Frazelle H. Edward (2002), Supply Chain Strategy, Logistics Management Library, 

McGraw-Hill, USA.  

• Lambert M. Douglas and James R. Stock (1919), Strategic Logistics Management, 

Third Edition, Irwin, USA.  

• Kuglin A. Fred (1998), Customer-Centered Supply Chain Management, Amacom, 

NY.  

• McMurtry Maw Jeanette (2019), Big Business Marketing for Small Business 

Budgets, McGraw-Hill, NY.  

• Stemmer Lars, “International Supply Chain Management – The Strategic Options of 

Transport Operators, Editors: Searing Stefan, Martin Müller, Maria Goldbach, Uwe 

Schneidewing (2020), Strategy and Organization in Supply Chains, 

PhysicaVerlag, NY.   

  

Internet References   

  

• (1) Mentzer T. John, Daniel J Flint and John L Kent 2018, “Developing a logistics 

service quality scale”, Journal of Business Logistics, 9 UMI Company, Copyright 

Council of Logistics Management. Dow Jones Interactive Publications Library 

file:///C|/My Documents/DowJonesInteractive/Developing.htm (1 of 68) 

(11/13/2001)   


